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A National Online Footprint and Market-Leading Growth#
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Today$s Online Education Landscape Demands…#
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A More Competitive and Complex Marketplace#
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Integration of Data, Analytics, and Multi-Faceted Market Evaluation !
Across a Range of Activities #
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One Example: Use of Real-Time Labor Market Data (External)#
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M.S. in Project Management – What Skills Are in Demand?!
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M.S. in Project Management – Where Are the Job Openings?!
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Who$s Demanding Project Management Skills in Portland?#
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Hybrid and Blended Approaches#
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Hybrid and Blended Approaches: Regional Variation – 
Geotargeted Strategies#
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Implementation of Hybrid#
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Maturing Markets Demand Differentiation#
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Quality as An Imperative#
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Focus on Faculty – Master Faculty Model #
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Strategic Faculty Sourcing#
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Academic Content#
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Considering the Student Experience#
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Enrollment Management Operations#
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Dashboards Bridging Academic & Administrative Leadership#
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